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Country of origin U.S.A. Copyright 1942 Vitagraph, Inc. All rights reserved. Copyright is waived to magazines and newspapers. 


NEWSPAPER (O-OP CAMPAIGN . . . “Find Prudy!” 


Suggest that your local newspaper select an attractive young 
woman to be known as "Prudy," the famous lovelorn editor in 
the picture. Advance announcement, showing back view photo 
of Prudy, tells readers that Prudy "can't escape forever'’ 

and those who recognize her will be rewarded with war bond 
prizes or guest tickets to see ‘You Can't Escape Forever’ at your 
theatre. 


Here's How It Works: 


After opening story, newspaper publishes daily itinerary of Prudy, 
including leading department stores, main intersections and other 


public places. Any reader who identifies Prudy must go up to 
her with a current copy of the cooperating newspaper, tap her 
lightly on the shoulder and say: "You Can't Escape Forever." 


Winners photos, plus by-lined story by Prudy detailing Ps ex- 


periences, appear daily. 


At close of contest, leading department store advertises Prudy's 
personal appearance, giving free advice to the lovelorn. Local 
hearts column editor can pinch hit in this case. Follow through 
on this latter angle for newspaper coverage, plus radio broadcast 
of interviews from the department stere. 


TEASERS TOPS FOR 4-WAY BALLY! 


This series of four simulated heart-throb columns Hei in teasingly with the fun and thrills in “You Can't 
Escape Forever." Use them in any or all of the four ways we have suggested below: 


3. LOBBY BLOW-UPS: Enlarge from press book for display in 
individually for four consecutive days, in lacal daily in advance lobby, all four on one set-piece or as individual frames placed in 
of regular display ads. Also place in program at least Iwe weeks sequence around lobby. Also use these blow-ups in conjunction 
ahead. “ith "'Love Problems" lobby gag explained on page 4. 


1. ADVANCE AD CAMPAIGN: Spot all four run-of-paper, or 


4. WINDOW STREAMERS: Print all four in series on one strip, 
adding a fifth spot, for playdate credits, using ad 1U3 on pago 
8 for this purpose. Plant these streamers on windows of all stores 


2. THROWAWAY: Print quantity of each teaser locally for dis- 
tribution in beauty shops, high schools, offices, restaurants and 
other femme gathering places. Also use as package and mail 


insert. 


BEWILDERED HEARTS 


«x x Prudence Maddox x x 


BEWILDERED HEARTS 


« x Prudence Maddox x x 


Dear Prudence: We’re takin’ 
over the romance racket, see, 


Dear Prudence: That Brent 
man’s here again. What’llI do? 


catering to women. 


BEWILDERED HEARTS 


* x Prudence Maddox x x 


Dear Prudence: Brenda’s on 
alove rampage! What canIdo? 


BEWILDERED HEARTS 


« x Prudence Maddox x « 


Dear Prudence: We’re tell- 
ing you, Pru, and you... and 


Reckless George you...and you... 
Dear Reckless George: 


Breathless Brenda just like we did the Ration 
Dear Breathless Racket. The Mob 


Brenda: 4) Dear Mob: * 


“GEORGE ——s BRENDA GEORGE ——sBRENDA BRENDA 


BRENT - MARSHALL 
YOU CAN'T ESCAPE FOREVER” 


BRENT - MARSHALL 


“YOU CAN'T ESCAPE FOREVER” 


BRENT: MARSHALL 
"YQ CANT ESCAPE FOREVER” 


Order "Teaser Mat EF 501B"— 


| Warner Bros. New Laugh Hit 


Warner Bros. New Laugh Hit | Warner Bros. New Laugh Hit 


75c—from Campaign Plan Editor, 321 West 44th Street, New York, N. Y. 


YELL THE TITLE TO SELL THE SHOW... Like This: 


TIE-UP TIPS: Suggest the slogan, ‘You Can't Escape Forever 

. So Prepare Now" for newspaper and window campaigns by 
insurance companies (burglary and fire); banks (safe deposit 
vaults); coal and fuel oil suppliers; fur coats and other seasonal 
women's wear. 


WAR BOND DRIVE: Use the title in connection with caricatures 
of Hitler, Mussolini and Hirohito in displays in lobby and other 
war bond selling spots around city. Copy: (Hitler, Mussolini and 
Hirohito) . . . YOU CAN'T ESCAPE FOREVER! The more 
stamps we buy . . . the sooner! The more bonds we buy .. . 
the better!" 


ANTI-CRIME CAMPAIGN: Crime, the ever-present social 
problem, can be effectively battled with a local poster campaign 
sponsored by Police Department and insurance company. Copy: 
A WARNING TO ALL CRIMINALS . . . You Can't Escape For- 
ever! Citizens: Cooperate with your Police Department in fight- 
ing crime. Keep valuables in safe storage. Report all suspicious 
persons at once." 


WOMEN'S SHOPS: Tie-up windows in beauty shops and 


women's wear stores based on banner line: "Ladies .. . You Can't 
Escape Forever. . . . But you can keep young and beautiful the 


Annette Beauty way.” 


‘YOU CANT ESCAPE FOREVER CLUB 
FORMED BY TIRED-OF-WAITING GALS 


Worked strictly for human interest and a few laughs, this bally should win interest all around. 
Arrange for a number of local girls who have been engaged for a while, but not yet married, 
to form a "You Can't Escape Forever Club," their aim being to hurry the trip to the preacher. 
Their proclaimed constitution calls for: A marriage date deadline postponable only in event 
of service in the armed forces; in the latter case, the girls promise to remain true and loyal. 
Arrange for girls to visit theatre opening day and be interviewed in lobby. 


NEWSPAPER AIDS 


EDITORIAL: Suggest an editorial titled 
"You Can't Escape Forever" discussing the 
menace to America-at-war of the vicious 
Black Market—and the public's role in com- 
batting this scourge. 


REMINDER SLUGS: Most newspapers run 
fillers daily run-of-paper reminding readers 
that the important way to beat the Axis is 
to buy stamps and bonds regularly. For in- 
teresting fillers suggest this to your local 
daily: 

HEY, MR. HITLER! — you 

CAN’T ESUCArE FOREVER... 

7CAUSE THE HOME FOLKS 

ARE BUYING BONDS TO 

MAKE THE TANKS AND 


PLANES THAT WILL SCRAP 
THE AXIS! 


"PERSONALS' COLUMN: Run these one 
day in advance of opening day and then 
during playdate: 


George: You can’t escape these 
arms. You can’t escape these 
lips. You can’t escape the thrills 
of Warners’ new laugh thrill, 
“You Can’t Escape Forever,” 
coming to the Strand tomorrow. 
Breathless Brenda 


Brenda: This is a warning. You 
Can’t Escape Forever. I’ll be 

waiting ... at the Strand The- 

atre today. George 


THROWAWAY: Recent issues of local 
newspaper should produce articles about 
the Black Market. Distribute reprints of 
these as leaflet or facsimile of page from 
paper with this surprinted copy: America 
Warns the Black Market: YOU CAN'T 
ESCAPE FOREVER. Add theatre imprint. 


NOVELTY GIVEAWAY 


Prepare cards locally, as suggested below, 
for giveaway to men only on streets, in 
barber shops, restaurants, clubs, etc. 


FOR MEN ONLY 


When the gals go on a love rampage 


YOU CAN’T ESCAPE FOREVER 
UNLESS... 


You work and play hard—to get! 
You break clean—in the clinches! 


You love ’em—but | ‘em first! 


You take a tip from 
- GEORGE BRENT and BRENDA MARSHALL 


who can’t escape each other’s arms in 


‘YOU CAN’T ESCAPE FOREVER’ 


STARTS FRIDAY—7 DAYS—STRAND 


PHOTO STUNT 


Tie in with leading restaurant, preferably 
one that advertises daily, to snap photos of 
street crowds, circle one person daily and 
print it in ad, offering meal to winner. Copy: 


‘YOU CAN’T ESCAPE FOREVER?’ 


If you’re the one circled in photo, 
youre invited to dine at Jason’s as a 
guest of the Strand, where “You Can’t 
Escape Forever” is now showing. 


HIDDEN VOICES 


Conceal loudspeaker from your p. a. system 
in marquee or lobby. Theatre attendant al- 
ternates catchlines suggested below: 
“Hey, Hitler, YOU CAN’T ESCAPE 
FOREVER!” 
‘“‘Hey, bachelor, YOU CAN’T ESCAPE 
FOREVER!” 


“Hey, you, you can’t escape the thrills 
in YOU CAN’T ESCAPE FOREVER!” 


ORIGINAL ART STILLS ADAPTABLE 
FOR ALL YOUR DISPLAY NEEDS 


Four specially prepared composite stills, used widely in the ad campaign, are also 
available for your use in preparing lobby and out front displays. 


Order “EF Original Art Stills"—set of 4—40c—from the Warner Bros. Campaign Plan 


Editor, 321 West 44th Street, New York City. 


BALLY THE 
HEART INTEREST 


Both Brent and Marshall play heart 
throb editors in the picture ... an 
angle that's wide open for novel and 
interest-provoking bally. Here are just 
a few ideas you might want to use: 


Free Heart Advice 
To the Lovelorn 


Set up a booth in lobby as shown and tenant 
it with a pretty gal who's quick on the trig- 
ger at giving out answers. Invite listeners to 
get free advice. During lulls in questions, girl 
in booth entertains with some humorous re- 
marks about love and marriage. 


FREE! 


Are YOu falliig in or 
YOUCANT 
ESCAPE FOREVER 
AO Why not nowF7 — 
GET THE ANSWERTO | 
YOUR LOVE Beles | 


* | 
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Love Problems 
Question Box 


Similar to the idea above, this stunt can be 
run in cooperation with the local newspaper 
or radio lovelorn editor. Question box is set 
up in lobby on table. Patrons are invited to 
drop their questions in box . . . with answers 
expertly provided to be mailed to their 
homes. Lovelorn editor provides answers... 
also covers stunt in her daily column. Per- 
haps most interesting questions can win free 
tickets. 


Guest Heart’ Column 


f at Ask several local 
i i os femme celebs to write 
briefly a la a lovelorn 
editor on how to make 
a man propose. Fea- 
ture these remarks in 
a display titled "'BE- 
WILDERED HEARTS 
| . . by Prudence Mad- 
dox ... Guest Column by Miss X"'. Lay out 
display to look like a newspaper column, as 
shown at left. Still used is EF 14. Order 
from Campaign Plan Editor, 321 West 44th 
Street, New York City. Price: 1 0c. 


A NEW SLANT ON 
LOBBY PHONE GAG 


Blow up still EF 509 from Vitagraph Ex- 
change set and set it up in back of table in 
lobby as shown. Balloon copy explains stunt, 
which invites patrons to phone the neigh- 
bors about the swell entertainment on your 
screen. Use usherette during busy hours. 


'YOU CANT ESCAPE 
FOREVER’ RALLY 


Build a prison cell of compo board, with 
effigies of Hitler, Mussolini and Hirohito in- 
side. Add copy as shown in illustration. Idea 
is to set your quota of war bond sales for 
month, scaling the amounts at side. As you 
reach each figure in war bond sales, prison 
bars lower. You thus dramatize fact that the 
more bonds sold . . . the sooner the Axis 
will be put behind bars. Place this display in 
lobby or in prominent spot in town. 


"YOU CAN'T 


BUY STAMPS HERE — HELP Sabai 
PUT THE AXIS BEHIND BARS! MYPLiSM ty Vd 


Your Bonds and Stamps tell ‘em 
You Can't Escape Forever 


MARRIAGE SERVICE 


Announce a stunt in lobby and newspapers 
offering free marriage service to those who 
wish to tie the knot during your run. An- 
nouncement reads: "You Can't Escape For- 
ever... So Why Not Now!"' Promote some 
household gifts, such as furniture, kitchen- 
ware, trousseau, etc., from local merchants 
to be presented to the couple whose male 
member is the first to enter the armed serv- 
ices. Get radio and newspaper coverage. 


Behind this story of high-jinks and high comedy is the first screen expose of the vicious 


Black Market. That's red meat for action 


Daily Gazette/ 1H 
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DAYS — STRAND 
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‘YOU CAN’ 
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fans—so yell about it loud .. . like this: 


Tabloid Throwaway 


Prepare a tabloid locally, made up as 
shown, for distribution on street, in lobby 
and as newsstand giveaway. Scene used is 
mat 203 on page 12. 


Window Streamer 


Print extra quantities of this tabloid on 
heavier stock and post as streamers on 
store windows, especially those partici- 
pating in scrap salvage drives, such as 
food shops (tin cans); butchers (waste fats) 
and garages (rubber). In these latter 
cases, tie in posters with anti-black market 
posters suggested below. 


City Campaign Against Black Market 


The wartime necessity of rationing gasoline, 
foods and other products, has brought into 
being the most vicious and despicable of all 
crimes—the black market, where these prod- 
ucts are sold surreptitiously at profiteering 
prices. Contact local consumer groups and 
OPA (Office of Price Management) office 
to sponsor an anti-black market poster cam- 
paign, as suggested at right. 


Lobby Display 


The two big angles are sold solid in the 
lobby display suggested here. Animate 
the display with transparencies on ''Sock- 
ful'' and ''Armful'' so that they light up. 
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Stills required available. Order "EF Set-piece 
Stills"—set of 3—25c—from Campaign Plan Edi- 
tor, 321 W. 44 St., N. Y. C. 


GET IN THE SCRAP 


To Scrap the Black Market 


HELP WIN THE WAR—OBEY THE LAW 
DO NOT BUY IN THE BLACK MARKET 


AMERICA WARNS THE RATION RACKETEERS 
You Can’t Escape Forever 


Black Market Bared 


Set up an exhibit in lobby, in public 
library or other public building, or per- 
haps on a truck to roam streets. Exhibit 
should be sponsored by leading local 
consumer group or OPA office. Banner 
line: "AMERICA WARNS THE BLACK 
MARKET—You Can't Escape Forever! 
Help Win the War—Obey the Law!" 
Exhibit then shows how the Black Market 
operates and warns the public against 
dealing with these ration racketeers. 


News Montage 


Under the heading: AMERICA WARNS 
RATION RACKETEERS — You Can't 
Escape Forever!—show a montage of 
newspaper clippings dealing with this 


| wartime menace. Add stills from your 


Vitagraph Exchange set plus playdate 
and picture credits. Also suggest to local 
editor a feature series carrying title sug- 
gested above exposing the operations 
of the black market mob. Local radio sta- 
tion might go for this, too. 


BRENDA MARSHALL'S VICTORY CODE 
MAKES TIMELY POST CARD CAMPAIGN 


Prepare this Victory post card locally for direct mail campaign. Also reprint for general 
distribution in lobby, stores, hotels, restaurants and via local civilian defense groups. 


Brenda Marshall Rings Out 
a Victory Code for YOU! 

IM is for Money to buy War Bonds 

O is for the Office of Civilian Defense 


R is for Rumor-spiking 
A is for the Armed forces 


This department is designed to assist you in planning 
local promotions in the cause of victory. 


POSTER CAMPAIGN 
TO AID WAR EFFORT 


Tie-up with local war agencies in the prep- 
aration and distribution of these posters. 


L is for Loyalty 


E is for Entertainment 


..and for a screenful of super-entertainment, SEE 


GEORGE BRENT and BRENDA MARSHALL in Warner Bros.’ 


“YOU CAN'T ESCAPE FOREVER” 


Theatre 


Playdate 


Order "EF Post Card Mat 201B"—30c—from Campaign Plan Editor, 321 W. 44 St.,.N. Y. C. 


STREET BALLYS 
AIM FOR LAUGHS 


Looking for an attention-getter? Here's 
one: Gal, dressed as bride, leads her "bride- 
groom" through the main streets of town 
with dog leash. "Bridegroom" carries up- 
right sign with this copy: "You Can't Escape 
Forever. It's a Screenful of Super-Entertain- 
ment. Strand Theatre—Now!"' 


Touring 24-sheet gag can be used effec- 
tively. Mount the 24-sheet on sides of horse- 
drawn wagon with the two action cutouts 
from the |-sheet in each corner. Copy: Viva- 
cious! Brenda's a gal who works and plays 
hard—to get! Pugnacious! George loves all 
kinds of clinches. (With 24-sheet clinch): 
Good gracious! What a story! Add theatre 
name and playdate. 


TIE-UP STILLS GET 
WINDOW SPACE 


Ten tie-up stills, featuring George Brent and 


Brenda Marshall, just waiting for you! Plant. 


with local stores for use in window displays 
and on counters. Here they are: 


GEORGE BRENT 


GB 5 25a cate eo sears Byer-Rolnick hat 
Sd gl} LARS i Eat NS ere eR asst pipe 
SB Put A496 electric bicycle-exerciser 
Ce "Pab Ase. ee Dunhill desk lighter 
BRENDA MARSHALL 
BI: B55 ee ee necklace, bracelet 
BNE Sati o8 aoe See ae a pearl necklace 
BAS B Ge oe oe tee Sy A ae ee oes fur coat 
Bie Pu AGG. Cn cot cae RCA victrola 
Bit Pub: A466. 5505 "7 oo Lucien LeLong perfume 
BM Pub At76. 23 te ea Parfums Charbert 


Order "EF Tie-up Stills"—set of ten for 
75c, 10c individually — from Warner Bros. 
Campaign Plan Editor, 321 West 44th 
Street, New York City. 


UNCLE SAM WANTS YOUR HELP IN HIS 
WAR BONDS AND STAMPS DRIVE 


STAMPS) BONDS | 


STAMPS AB ON DS) 1, AD SLUGS: Available on one mat 


(shown at left) FREE at your Vitagraph 
exchange for spotting with your regular 


ads. 
2. SLOGANS: Spot 'em wherever they'll 
do the most good! 


A stamp a day keeps the Axis away! 
Buy bonds here! Buy stamps here! 


Buy bonds here .. . 


For Freedom everywhere! 


Use for window displays, reprint for street 
throwaways and newspaper ads. Three 
Brenda Marshall stills featured in suggested 
posters below available. Order "Brenda 
Marshall EF War Poster Stills’ — 25c set of 
three, 10c¢ individually — from Campaign 
Plan Editor, 321 W. 44 St., N. Y. C. 


War Bonds and Stamps: 


Protect Your 


LIBERTY! 


Buy 
UNITED STATES 
WAR BONDS 
Brenda Marshall, star of 
AND STAMPS! spt ie ee eet 


you to join the 10% 
club. Invest in America! 


See 
“YOU CAN’T ESCAPE FOREVER’? 
Strand Theatre siachiiei arian 


Use SHI BM Pub A323 


Navy Binoculars: 
YOUR NAVY NEEDS BINOCULARS! 


Do Your Part 
- Rent Your Power 


Glasses to the Navy ; 


Apply to: 
(Address ) 


Brenda Marshall, now 
seen in “You Can’t Escape 
Forever,” is collecting 
binoculars for the Navy’s 
use. Give yours! 


See 
“WOU CAN’T ESCAPE FOREVER’ 
Strand Theatre (Playdate) 


Use Still BM Pub A365 


USO Victory Books: 


HELP THE MEN WHO 
* “ARE HELPING You! * 


Give to the 


Buy! 
On sale in lobby! 
Now! 

Don’t delay! 
STAMPS 


Bowe 
VE-BYE AXIS ! 


BUY'EM HERE 


"BUY' EM HERE 


Buy bonds! Buy stamps! Buy here! 
Bonds, stamps sold here. 
Buy *til it hurts .. . the Axis! 


W. A. C. PRESSBOOK: Issued by the 
War Activities Committee of the Mo- 
tion Picture Industry for your aid in 


socking over this biggest campaign of — 


all. Get it—and other supplementary 
material—from the W. A. C., 1501 
Broadway, New York City. 


FREE POSTERS: Full-color I- and 3- 
sheets available. See back cover for 
complete details. 


USO 
VICTORY BOOK 
DRIVE 


See 


‘YOU CAN’T ESCAPE Brenda Marshall, star of 
; “You Can’t Escape For- 

FOREVER ever,” turns in her old 
Strand -Theatre books for the men in the 


service. You give to some- | 
(Playdate) one you know when you 


give to the USO! 


Use Still BM Pub A402 
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see page 8. 
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WHAT A 
SToRY/ 


It gets sweller by the 
minute and there’s 
90 excitement-stud- 
ded minutes of it! 
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in WARNER BROS: 
Grand New Hit! 
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9% inches x 
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WARNER BROS, 
TRAILER 


Official Billing 
WARNER BROS. 50% 


Pictures, Inc. Presents 5% 


GEORGE BRENDA 


BRENT MARSHALL ~~ 


in 


Vitaphone Shorts Selections 


"A SHIP IS BORN" is the stirring story of America's answer to the Axis 
challenge for control of the seas. It's timely and terrific! 8001 — Technicolor 
Specials — 20 mins. 


"SWEENEY STEPS OUT" and becomes involved in a series of escapades at New 
York's famous Bronx Zoo. John Kieran, he of "Information, Please" fame, is 
featured with Sweeney, who might be any American lad. 8301 — Hollywood 
Novelties — 10 mins. 


"SOUTH AMERICAN SPORTS" — polo, horse racing, swimming, football — are 
described in this action-jammed short subject. 8402 — Sports Parade (In Tech- 
nicolor) — 10 mins. 


‘YOU CAN'T ESCAPE FOREVER’ ~: 


with 
GENE LOCKHART — ROSCOE KARNS — EDWARD CIANNELLI 10% 
Directed by JO GRAHAM 25% 


Screen Play by Fred Niblo, Jr. and Hector Chevigny cys 
From a Story by Roy Chanslor ae 


ARMY AIR FORCE BAND takes the stand and proves that it's aces in music 
as well as in the air. It's a ten-minute program of everybody's favorites, 8501 — 
Melody Masters — 10 mins. 


"THE HEP CAT" — he might be the cat in your own back yard — fancies him- 
self the Don Juan of the neighborhood fences. The story of his disillusionment is 
100% laugh material. 8602 — Looney Tunes (In Technicolor) — 7 mins. 


“THE DOVER BOYS" in a hair-raising thriller save the heroine from a fate worse 
than death all for the sake of Pimento University — dear old P. U.! 8701 — 


A Wirnek Bios Birk National Pichuce 5%, Merrie Melodies (In Technicolor) — 7 mins. 


Still EF 509* ; 
George Brent and Brenda Marshall are the stars of Warner Bros.’ 


Mat 203—30c 


amusing film of newspaper life. The picture, "You Can't Escape For- 


ever," will open next Friday at the Strand Theatre. 
THE CAST 

Shave DAHON os er ae GEORGE BRENT 
Laurie Apuari eo eo ei ee ee as BRENDA MARSHALL 
Carl Rebelik oss ee A eee eee ee Gene Lockhart 
Nie eee Ce ae Roscoe Karns 
Boss Croan: ak ae a Fria Capi cas Edward Ciannelli 
Mator “lutiers. [0 seer eee eee Paul Harvey 
Gharley:: Gates She oe ee Charles Halton 
Reporer . Uavise te os eee Don DeFore 
Wenner oe a a eee Joseph Downing 
RRO IS a se aa Nec rs ee ea Se George Meeker 
RAG? MEVOWEION 00 gees ees oa te Erville Alderson 
Keshysbondstrom. 222s ee Mary Field 
ECGs ce ee Pee ee re Bill Edwards 
WIBORGR Gc et ea a es Y Dick Elliott 
Rae oS Oa sen a oe Edward McWade 
WiAINen es ee a ae Joseph Crehan 
Rees a ee Vee ae ee er a Dick Wessell 
TON Ny Ria Rar ioe biecteom Sc ee ohemruatap eee ear eter nao Be ear Paul Newlan 


SYNOPSIS 


(Not for Publication) 


Steve Mitchell (George Brent), City Editor of the "Chronicle," 
is suspicious when Mathew Crowder (Erville Alderson) is found 
dead, and refuses to accept the verdict of "heart failure."" Mitch, 
knowing Crowder had been working on an expose of Boss Greer 
(Edward Ciannelli), political dictator, prints enough of his sus- 
picions to put the ''Chronicle'’ on the spot, when no substantiating 
evidence is unearthed. 

As punishment, he is assigned the "Bewildered Hearts" column, 
replacing Laurie Abbott (Brenda Marshall), his girl. There he gets 
a clue from a love-lorn client, which leads him to the "Lonely 
Hearts Club,"’ run by Boss Greer as a blind for illegal shipment 
of tires and sugar. 

Through a lucky chain of events, Mitch obtains the dead Crow- 
der's manuscript, produces the evidence that smashes Boss Greer 
and his gang, gets his old job back and marries Laurie. 


Running Time: 77 minutes. 


PRODUCTION 


Directed by JO GRAHAM 


Screen Play by Fred Niblo, Jr. and Hector Chevigny; From a 
Magazine Story by Roy Chanslor; Directors of Photography, Tony 
Gaudio, A.S.C. and James Van Trees, A.S.C.; Film Editor, David 
Weisbart; Art Director, Stanley Fleischer; Dialogue Director, 
Frank Fox; Sound by Dolph Thomas; Gowns by Milo Anderson; 
Makeup Artist, Perc Westmore. 
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(Lead: dt ) 


‘You Can't Escape Forever, Bright C omed V, 
Coming Friday to Strand Theatre 


“You Can’t Escape Forever,” 
Warner Bros.’ exciting new 
film, which will start its local 
run at the Strand Theatre next 
Friday, is a newspaper story 
that is different in every sense 
of the word. It combines 
laughs with dramatic suspense 
in a manner that is both real- 
istic and entertaining. 

Starring George Brent and 
Brenda Marshall, the picture 
tells the story of a keen-witted 
managing editor who is forced 
to conduct a lovelorn column 
as punishment for having 
bungled a story. To make mat- 
ters worse, the editor, played 
by Brent, had previously as- 
signed a sob sister, portrayed 
by Brenda Marshall, to the 


heart-throb column. She fainted 
while covering a supposed ex- 
ecution. She didn’t learn till 
much later that the intended 
victim received a last minute 
pardon, and phoned in the 
story of an electrocution that 
never took place. 

Naturally Brent storms and 
fumes at his new assignment, 
but there isn’t much he can do 
about it. His trouble all comes 
about when an eccentric re- 
former .is said to have died 
naturally, and Brent suspects 
foul play. He gets his news- 
paper into an embarrassing 
spot when he prints the story 
without -much substantiating 
evidence. 


However, it is through his 


job as love-lorn editor that he 
hits upon a clue that enables 
him to trap a gang of racke- 
teers who were responsible for 
the reformer’s death. The 
racketeers were using a Lonely 
Hearts Club as a front for 
their unlawful activities. Brent 
uses Brenda as a sort of Cupid 
decoy and in that way exposes 
the gang, exonerates himself 
and regains his position as 
managing editor. And the love- 
lorn angle acted as an inspira- 
tion, for Brent asks Brenda 
to become his wife. 

Jo Graham directed “You 
Can’t Escape Forever” which 
was written by Fred Niblo, 
Jr. and Hector Chevigny from 


“an original by Roy Chanslor. 


Reporter Role 
Scores Big With 


George Brent 


For rough going and excite- 
ment in a movie, says George 
Brent, there’s nothing quite 
like a newspaperman role. 

Brent should know. He’s 
played lots of them, and he 
now does another for Warner 
Bros. in a picture called “You 
Can’t Escape, Forever,” now 
playing at’ the ‘Strand Theatre. 
He: has also. played practically 
all other kinds of roles involv- 
ing blood, battle, mayhem and 
murder. He says the news- 
paperman parts top them all 
for action. 

That, explains Brent, is be- 
cause the movie fourth estator 
invariably is a combination of 
Pulitzer prize reporter and 
Sherlock Holmes detective. He 
not only scoops the town, but 
he scoops the police by beat- 
ing them to the solution of 
blood curdling crimes. 

With this, Brent has no fault 
to find. Covering Rotary Club 
meetings and Chamber of Com- 
merce banquets may be an im- 
portant phase of. newspaper 
work, but it isn’t the most ex- 
citing. In doing right by their 
patrons, the movies are per- 
fectly justified in picturing the 
thrill side of the newsman’s 
job. 

And if the film reporters 
solve a few more crimes than 
the regulars on the _ police 
beats, there should be no seri- 
ous objections. After all, Brent 
says he has some newspaper- 
men friends who have solved 
crimes for the police. 

In “You Can’t Escape For- 
ever,” Brent runs up against a 
new, war-created, type of 
gangster. In line of his duties, 
regular and extra-curricular, 
he has to battle with fist and 
foot in a rough and tumble 
mob fight, skirt precariously 
around third-story window 
ledges and perform all man- 
ner of daring stunts. 

By way of compensation, he 
gets to kiss Brenda Marshall. 
He does not get to boot the 
managing editor. He is the 
managing editor. 

Others in the cast of the film 
are Gene Lockhart, Roscoe 
Karns and Edward Ciannelli. 
Jo Graham directed. 


(Opening Day Story) 


George Brent, Brenda Marshall 
Star in Comic Newspaper Yarn 


An exciting newspaper yarn, 
fraught with comedy and ex- 
citement makes its local bow 
today at the Strand Theatre 
when Warner Bros. new film 
“You Can’t Escape Forever” 
opens. -The picture features 
George Brent and Brenda 
Marshall in the starring roles 
with Gene Lockhart, Roscoe 
Karns and Edward Ciannelli in 
support. 

Brent plays the role of a 
managing editor who is com- 
pelled to take over the love- 
lorn column when he gets his 
paper in a jam by allowing 
his suspicions to get the better 
of his judgment. A noted re- 
former is found dead and the 
coroner says the cause was 
heart-failure, but Brent sus- 
pects foul play and_ prints 
enough of his suspicions to 
embarrass the newspaper. 

Brenda Marshall, as a re- 
porter, got herself into similar 
trouble at one time. She 
fainted instead of covering a 
supposed execution and was 
handed the heart-throb column 
for her chicken-heartedness, 
by the very person who now 
is forced to take over that 


assignment himself. 

Now that Brenda and George 
have much in common he gets 
her to help him in his efforts 
to expose the town’s leading 
racketeer and perhaps bring 
about his own vindication. 

A clue comes from an unex- 
pected source—a lonely hearts 
club which had been referred 
to him by one of his readers. 
Here he finds that the club is a 
cover-up for a bunch of ration- 
racketeers which is headed by 
Boss Greer (Ciannelli’s role) 
the man he is so desperately 
trying to bring to justice. 

By using Brenda as a blind, 
Brent is able to uncover the 
entire workings of Greer and 
his gang. He also points out 
that they are responsible for 
the reformer’s death and thus 
regains his managing editor 
post. Brenda gets a new as- 
signment too, that of Brent’s 
wife. His training as _ heart- 
throb was responsible for that. 

Jo Graham directed “You 
Can’t Escape Forever” which 
was written by Fred Niblo, Jr. 
and Hector Chevigny. The 
scenario is based on a maga- 
zine story by Roy Chanslor. 


Adventure Comedy 
Film Due at Strand 


Brenda Marshall and George 
Brent are the stars of Warner 
Bros. latest adventure comedy 
film, “You Can’t Escape For- 
ever,” which opens next Fri- 
day at the Strand Theatre. 
Brent plays the role of a news- 
paper editor who has to take 
over the lovelorn column when 
he allows his suspicions to get 
the better of his common sense. 

Brenda is cast asa sob sister 
who had to undergo a similar 
experience when she muffed a 
perfect story by fainting dur- 
ing a supposed execution. The 
condemned man _ had_ been 
given a last-minute pardon, 
but she never found out. Re- 
covering from her faint, she 
phones in the story of the exe- 
cution just as if it had taken 
place. Hence she was assigned 
to the “Bewildered Hearts’ 
column. Roy Chanslor wrote 
the original story. 


"You Can't Escape 
Forever’ Seen Locally 


Adventure, comedy, action 
and romance make up _ the 
amusing new Warner Bros. 
film, “You Can’t Escape For- 
ever,” which is now playing 
at the Strand Theatre. Brenda 
Marshall and George Brent are 
the stars. 

The story deals with a news- 
paper editor’s chagrin when he 
has to take over the lovelorn 
column because he allows his 
sense of a good news-story to 
run away with his better judg- 
ment. Brent plays the role of 
the editor and Brenda that of 
a sob-sister whose faint heart 
gets her into a similar predica- 
ment. 

After some clever and amus- 
ing manipulations they trap a 
group of racketeers and cop 
one of the biggest scoops in 
their newspaper’s history. 

The production was directed 
by Jo Graham. 


Still EF 26* ; Mat 202—30c 


The lovelorn editor, as played by George Brent, gets some advice 
from one of his subordinates, portrayed by Brenda Marshall, in War- 
ner Bros." gay new film, "You Can't Escape Forever," currently at the 


Strand. 


Brenda Marshall Gets Love Lessons 
From Role of Heart-throh Editor 


Beatrice Fairfax and Dorothy 
Dix have nothing on Brenda 
Marshall. She is writing a 
lonely-hearts—column. 

Miss Marshall joins the ranks 
of the newspaper comfort-giv- 
ers through the agency of her 
role in Warner Bros.’ “You 
Can’t Escape Forever,” in 
which she writes the “Be- 
wildered Hearts” column for 
the News-Chronicle under the 
editorship of George Brent. 

“As the story goes,” the 
actress said, “I’m given the 
‘Bewildered Hearts’ column 
to write as a doghouse assign- 
ment because I muffed a news 


story, by fainting at a sup- 
posed execution. And I’m sup- 
posed not to like my new as- 
signment at all. 

“As a matter of fact, though, 
I’ve been treading some of 
these so-called lonely hearts 
columns and I’ve decided that 
they aren’t so bad and that 
they really do a lot of good.” 

Miss Marshall, in fact, is 
making a study of the advice- 
seeking letters which are 
printed in the newspapers and 
she says that she has come to 
the conclusion that it is an en- 
lightening course in psychol- 
ogy to follow them. 


Still EF 14; Mat 102—15c 


Brenda Marshall and George 
Brent have the starring roles as 
two topnotch reporters in War- 
ner Bros." snappy newspaper film, 
“You Can't Escape Forever," 
which is now playing at the 
Strand Theatre. 


Expert Typist 
Not Wanted 


Brenda Marshall’s stenogra- 
phy course at Texas State 
Teachers’ College almost 
proved too much of a good 
thing. 

Miss Marshall is playing the 
role of a newspaperwoman in 
Warner Bros.’ “You Can’t Es- 
cape Forever.” She was oper- 
ating a typewriter for a scene 
in the city room of a metro- 
politan newspaper. 

“Here, here,” interrupted Di- 
rector Jo Graham, “you can’t 
type like that, Brenda. That’s 
the ‘touch’ system. Did you 
ever see a newspaper reporter 
who typed like an expert? 
They all use their own hunt- 
and-peck system and you’ve 
got to do the same thing.” 

Brenda said she would. 


Director Graham 
Lends Realism to 
Newspaper Story 


Jo Graham, the Warner Bros. 
director of “You Can’t Escape 
Forever,” a newspaper -back- 
ground story, starring George 
Brent and Brenda Marshall, 
now playing at the Strand, 
was recently complimented by 
Brent. 

The scene was the city room 
of a metropolitan newspaper. 
When Brent arrived on the 
set, he stood for a moment and 
looked it over. 

“Pretty good, Jo,” he said 
to the director. “And those 
signs on the walls, whose idea 
was that?” 

“Well, as a matter of fact,” 
replied Graham proudly, “that 
was my idea. When I went to 
Barnard prep school in New 
York, I wanted to become a 
journalist and I once visited 
the city room of a daily paper 
there and was so impressed 
with signs like these that were 
on the walls, I’ve never for- 
gotten them.” 

The signs on the studio set 
read: 

“It Must Be Fit to Print.” 

“It Must Be Accurate.” 

“Is It Interesting?” 

“If It’s Fit to Read, It’s Fit 
to Print.” 


Ring Out the Old, 
Ring in the New 


Times have changed, indeed, 
claims George Brent. 

His first newspaperman role 
was with Bette Davis in “Front 
Page Woman,” and at that time 
Brent was campaigning against 
liquor bootleggers. 

Now he plays the role of a 
managing editor in “You Can’t 
Escape Forever,” with Brenda 
Marshall, and campaigns 
against tire bootleggers. 


(Review) 


‘You Can't Escape Forever, Laugh-Packed Film, 
Stars George Brent and Brenda Marshall 


The laugh-packed story of a 
hard-hitting newspaper editor 
who has to take over a “love- 
lorn” column, is the amusing 
theme of Warner Bros.’ new 
film, “You Can’t Escape For- 
ever,’ which started its run 
yesterday at the Strand Thea- 
tre. 

The film stars George Brent 
and Brenda Marshall who lend 
a realistic touch to their roles. 
They envelope just the proper 
characterizations of two so- 
phisticated newspaper people 
who really care for each other 
but cover their true feelings 
with wise-cracks and sarcasm. 

Brent, as the managing edi- 
tor, runs a story that clearly 
conveys his suspicion regard- 
ing a certain reformer’s “nat- 


ural death.” Not having sub- 
stantial proof, he gets his paper 
into an embarrassing spot. As 
a result, he’s forced to take 
over the heart-throb column. 

Although disgusted with his 
new job, and having to take a 
lot of ribbing, especially from 
Brenda, who handled the spot 
before he took over, it is 
through his column that Brent 


finds a lead to the exploits of. 


a gang of racketeers. 

He asks Brenda to help him, 
because the leader of the gang 
uses a lonely hearts club as a 
blind for nefarious activities. 
Through a series of exciting 
and amusing incidents, they 
bring the racketeers to bay, 
and in so doing, reveal that 
the reformer whose death was 


supposed to have been a natu- 
ral one, was the victim of foul 
play. Brent goes back to his 
old managing editor job, but 
shows that he gained some 
valuable experience in running 
the heart-throb column, by 
taking the advice he had given 
out so often—he gets married, 
and to Brenda, of course. 

Gene Lockhart, Roscoe Karns 
and Edward Ciannelli all give 
brilliant performances in the 
supporting roles. Jo Graham 
did a swell job in the direction 
of “You Can’t Escape Forever,” 
blending thrills and gags with- 
out a single let-down. The 
scenario was written by Fred 
Niblo, Jr. and Hector Chevigny 
from a magazine story by 
Roy Chanslor. 


Brenda Marshall 
Gets The Works’ 
In Jitterbug Role 


Brenda Marshall bounced 
around and around on a sound 
stage at Warner Bros., cling- 
ing to the chunky frame of a 
tough-looking fellow. 

The band was playing “Don’t 
Sit Under the Apple Tree,” 
and Miss Marshall was making 
her film bow as a jitterbug 
dancer for a scene in “You 
Can’t Escape Forever,” now at 
the Strand Theatre. 

A “dese, dem and dose” char- 
acter played by Frank Rich- 
ards, tossed Miss Marshall’s 
100 pounds with complete 
abandon. They hopped and 
jumped and dodged other 
couples from one end of the 
dance hall to the other, while 
Matty King, the studio jitter- 
bug specialist, coached them 
from the sidelines. 

Among the other couples was 
one George Brent, looking as 
miserable as a 12-year-old at 
his first dancing class. Snuggled 
close to Brent was a cuddle- 
some little red-haired miss in 
short skirts and with daisies 
in her hair. The daisies tickled 
Brent’s nose. His feet refused 
to operate in jitterbug tempo. 
So he just held tight while his 
partner did her tricks. 

After it was all over, Miss 
Marshall and Brent compared 
casualty notes. Results: Miss 
Marshall, torn skirt, sore left 
foot, wrenched right arm; 
Brent, ripped trouser leg and 
mussed hair. A bouncing good 
time was had by all! 


Artist Selects Brenda 
For Portrait Sitting 


Brenda Marshall, whose pho- 
tograph was voted ‘the most 
glamorous” in the recent still 
photographers’ exhibit, is sit- 
ting for a portrait by Paul 
Clemens, the well-known Hol- 
lywood painter. 

The artist selected Miss 
Marshall as the screen’s most 
vivid brunette type. 

The actress, who appears in 
Warner Bros. “You Can’t Es- 
cape Forever,’ joins Greer 
Garson, Ann Sothern and Joan 
Blondell in Clemens’ gallery 
of star portraits. 

Miss Marshall appears op- 
posite George Brent in the film 
currently at the Strand. 


A Reel Reporter 


Roscoe Karns plays a re- 
porter in Warner Bros.’ “You 
Can’t Escape Forever” — his 
20th role as a newspaperman. 

He has played copy boys, 
editors, publishers, and col- 
umnists. 

Who -says printers’ ink and 
grease paint won’t mix? 


If She's a Top-Notch Actress, 
She's Appeared Opposite Brent 


George Brent has worked 
with more top actresses than 
any leading man in the busi- 
ness. 

Currently escorting the beau- 
teous Brenda Marshall through 
a night club, a cemetery, a 
mausoleum and a series of ad- 
ventures in Warner Bros.’ “You 
Can’t Escape Forever,” Brent 
can look back over a period of 
service that has seen him co- 
starred with almost every im- 
portant feminine star in the 
business. 

Bette Davis and Barbara 
Stanwyck top the Brent-for- 
leading-man club, each actress 
having worked with him three 
times. “The Gay Sisters” is 
Brent’s third effort with Miss 
Stanwyck. 

At one time or another dur- 
ing his career Brent has toiled 
before the cameras with Greta 
Garbo, Kay Francis, Ruth 
Chatterton, Myrna Loy, Lo- 


26 Years of Slugging 
And Still Going Strong 


Villain confronted villain and 
Edward Ciannelli delivered 
the knockout blow that sent 
Gene Lockhart sprawling. 

It was a scene for 
Can’t Escape Forever,” 
Lockhart was unhurt. 

George Brent, a witness to 
the set-to, complimented Lock- 
hart. “Well, I see you can take 
a good hard punch, Gene,” he 
said. 

“And why not,” countered the 
stalwart Lockhart, “I received 
my first theatrical punch 26 
years ago, and I’ve been 
punched regularly ever since.” 


“You 
and 


the Strand. 


retta Young, Ginger Rogers, 
Martha Scott, Joan Bennett, 
Madeleine Carroll, Priscilla 
Lane, Jean Arthur, Joan Blon- 
dell, Merle Oberon, Bebe Dan- 
iels, Olivia de Havilland and 
Ann Sheridan. Most certainly, 
Miss Sheridan. They worked 
together in a picture called 
“Honeymoon for Three” and 
about a year after that Brent 
and Ann departed for Florida 
on a personal honeymoon for 
two. 

The marriage has helped 
Brent in one particular. He no 
longer has to dodge that em- 
barrassing question, so fre- 
quently put to male stars by 
novice interviewers, “Now— 
out of all your leading women, 
who is your favorite?” 

Mr. Brent gravely answers, 
“Ann Sheridan, of course,’’ and 
no one’s feelings are wounded 
in the slightest. The art of 
diplomacy is not dead! 


Brenda Brawls With 
The Best of Them 


One of the toughest rough 
and tumble fights that any ac- 
tress has ever been asked to 
go through is one of the fea- 


tures of “You Can’t Escape 
Forever,” currently at the 
Strand. 


The feminine recipient of 
heavy blows and the crashing 
bodies of eleven bruisers was 
slight Brenda Marshall. 

The actress had to dash into 
a night club with the gang- 
sters at her heels, and the 
whole group ended up in a 
struggling mass with Brenda 
on the bottom. 


Still EF 51* ; Mat 205—30c 
Three reporters, as played by George Brent, Brenda Marshall and 
Roscoe Karns, uncover a front-page story in the above scene from 
Warner Bros.’ new film, "You Can't Escape Forever," now showing at 
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George Brent Does Slapstick 
For New Comedy and Loves It! 


George Brent’s life has not 
been uneventful. 

As a youngster he survived 
an assortment of dangers. Dur- 
ing the Irish rebellion he made 
hairbreadth escapes and fled 
England for his life. 

As a film actor he has been 
one of Hollywood’s more per- 
sonable leading men for quite 
a spell, has made a lot of good 
pictures and been pretty popu- 
lar all around. 

Recently he became the envy 
of a million men by becoming 
the husband of actress Ann 
Sheridan. 

But Brent beamed all over 
the set of Warner Bros. “You 
Can’t Escape Forever’ for a 
different reason. 

“Something new,” said Brent, 
“has been added. After a num- 


ber of years in the picture 
business, I’ve finally achieved 
the enviable status of a Mack 
Sennett comedian! 

“T have just,” said Brent, 
“hit a fellow actor right in the 
face with a platter full of food! 
Boy! That’s something!” 

Eduardo Ciannelli, an ac- 
complished thespian in his own 
right, was the recipient of the 
dish. Following instructions 
from Director Jo Graham, 
Brent had picked up a huge 
platter, containing assorted 
vegetables, oils, vinegars and 
whatnot, and had tossed it un- 
erringly into the Ciannelli pro- 
file. 

“Cut!” said Graham, the di- 
rector, “Print,” 

PMAUCKS,-_ Sale. Brent, 71 
wanted to do it over.” 


(Women’s Page Feature) 


Brenda Tells How 
To Dress Smartly 
On Small Income 


Lovely Brenda Marshall, 
now playing in Warners’ “You 
Can’t Escape Forever” at the 
Strand Theatre, is one of 
Hollywood’s best - dressed 
women, and is an ardent ex- 
ponent. of a. small but smart 
wardrobe. A_ simple, well- 
tailored costume can serve as 
a basis. for a complete ward- 
robe by an ingenious use of 
accessories. 

Brenda’s dusty pink suit 
serves as a basis for several 
different ensembles. She re- 
ported at the studio in navy 
blue slacks and blouse, topped 
with the jacket of her suit. 
Finishing her work early, she 
visited friends at their home. 
She substituted the skirt for 
the slacks, clipped a smart 
sapphire pin to her jacket, 
added a navy hat, bedecked 
with pink and navy flowers. 
Later the same evening she 
dined informally in the same 
suit. She affected a different 
costume by dispensing with 
the blouse and lapel pin and 
wearing a necklace of several 
strands of white shells and 
matching earrings. 

It doesn’t necessarily take a 
large income to be smartly 
dressed. A little ingenuity will 
do the trick. 


Prophetic Title 


It’s a good thing Brenda 
Marshall isn’t superstitious. 

She is playing in her 13th 
motion picture at Warner Bros. 

Recently she appeared in the 
13th scene with George Brent. 
The scene was a prison death- 
house. The picture is “You 
Can’t Escape Forever”! 
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Perfect Morale 


Builder Offered 
By Actress 


As a war widow, Brenda 
Marshall has decided that 
“morale” is the most impor- 
tant word in the English lan- 
guage. 

“It means so much,” she said, 
“at home, in the camps, and on 
the battlefields.” 

Recent letters from. William 
Holden, her husband-in-uni- 
form, stationed at Astoria, 
L. I., prompted this observ- 
ance from Miss Marshall. on 
the Warner Bros. set of. “You 
Can’t Escape Forever,” in 
which she is co-starring with 
George Brent. 

The actress proceeded to 
demonstrate the value of the 
word by drawing up a chart 
that goes like this: 

M is for money to buy war 
bonds. 

O is for the Office of Civilian 
Defense. 

R is for rumor-spiking. 

A is for the armed forces. 

Lis for loyalty. 

E is for entertainment on 
the home front. 

“And I think that makes a 
pretty good victory code,” she 
said. “Don’t: you?” 


Got Idea for Name 
When a Youngster 


George Brent, reporting to 
work under Jo Graham’s di- 
rection in “You Can’t Escape 
Forever’ at Warner Bros., 
wanted to know why Graham 
spells his first name without 
the final “KE.” 

“T picked .the shortest and 
easiest way to spell it when I 
was a youngster,” explained 
Graham, “and I’ve been spell- 
ing it that way ever since.” 


Still EF 31* ; Mat 204—30c 
A sweet job of bribery is about to be pulled off in the above scene 
from Warners’ "You Can't Escape Forever." The fellow offering the 
check is Edward Ciannelli, while the others are George Meeker, 
George Brent and Roscoe Karns. 


Stil EF 67* ; Mat 201—30c 


After a bang-up job, exposing a group of racketeers, everyone is ex- 
hausted but the sob-sister. The three reporters are played by George 
Brent, Brenda Marshall and Roscoe Karns. The picture, currently at 
the Strand is Warners’ "You Can't Escape Forever." 


Proper Way to Decline Bribe 
Problem to Director Jo Graham 


The slender line that sepa- 
rates drama from melodrama 
was drawn with accuracy by 
Director Jo Graham for a 
scene in Warner Bros.’ “You 
Can’t Escape Forever,’ the 
Strand’s current film. 

The decision came after care- 
ful study of a minor piece of 
business involving George 
Brent, Edward Ciannelli, and 
a $5000 eheck. 

“It may seem like a little 
thing to quibble about,” the 
director said, “but we’ve got to 
decide what’s right.” 

The scene was in the office 
of Ciannelli, enacting a gang 
baron, who was offering Brent, 
a newspaperman, the check as 
bribe money. 

The question was: Would it 
be too melodramatic for Brent 
to accept the check, then in- 
dignantly tear it into small 
pieces and throw it back at the 
blackguard Ciannelli? 

Graham said yes, it would 


be too melodramatic. “But,” he 
reasoned, “this is a dramatic 
scene, so we can’t just run 
through it without the proper 
dramatic emphasis.” 

Brent proposed that he crum- 
ple the check in his fist and 
then drop it casually but point- 
edly into the wastebasket. 
That, too, appeared a little bit 
on the corney side. 

“Maybe I’d better just ignore 
the check, then,’ Brent sug- 
gested. 

“No,” said Graham, ‘that’s 
underplaying the scene to the 
point where its effect would be 
a total loss on the audience.” 

They finally worked it out 
this way: 

Brent accepts the check, 
looks at it, curls his lip ever 
so slightly, and then tosses it 
right back into Ciannelli’s lap. 

“And that,” the director said, 
“is neither melodramatic, nor 
is it without its dramatic im- 
plications.” 


Prudence Penny’ Character Gets 


Under Brenda Marshall's Skin 


Brenda Marshall was getting 
sick and tired of the name 
Prudence, and she didn’t care 
who knew it. 

Not, she said, that there is 
anything wrong with the name, 
as names go, but when people 
make it a point to greet you 
as “Prudence” at every whip- 
stitch, well, it just gets tire- 
some, that’s all. 


This “Hello, Prudence” 
business had been going on 
ever since Miss Marshall 


started her co-starring role 
with George Brent in “You 
Can’t Escape Forever” at 
Warner Bros. She heard it 
from the players, from Jo 
Graham, the director, and even 
from the grips and prop men. 
“Good morning, Prudence’’ 
1. 250. long; Prudence”: <. x. 
“See you later, Prudence”... 
“You Can’t Escape Forever”’ 
is a newspaper story, in which 
Brenda Marshall occupies the 
office of Prudence Maddox, the 
Bewildered Hearts editor. As 
a matter of fact, so did two 
other members of the cast: 
Brent and Charles Halton. 
“Prudence Maddox,” of 
course, 1S a woman in name 
only. Actually, she is a purely 
fictional person, her job being 
the lowliest of all, because 
when staff members botch up 
an assignment, they are dis- 
patched to the Prudence Mad- 
dox desk to write the Bewil- 
dered Hearts column. 
And nobody wants to be 
Prudence Maddox, but as the 
story goes, Miss Marshall, 


Brent and Halton are forced 
to write the column at one 
time or another, for one rea- 
son or another. 

What Miss Marshall failed to 
understand is why no one ever 
shouted “Good morning, Pru- 
dence,” to Brent or Halton. 

But what Miss’ Marshall 
doesn’t know is that on the 
first day of production both 
Brent and Halton had _ to 
squelch the “Prudence” rib- 
bing, with a couple of good 
threats here and there. That’s 
something a lady can’t do. 


Picture Held Over 
At Strand Theatre 


The management of the 
Strand Theatre where Warner 
Bros.’ newest film, “You Can’t 
Escape Forever,” is enjoying 
its local run, announced that 
the picture will be held over 
for an additional week. 

The film stars Brenda Mar- 
shall and George Brent in a 
fast-moving, amusing story of 
two reporters on a big city 
newspaper. Other members of 
the cast include Gene Lock- 
hart, Roscoe Karns and Ed- 
ward Ciannelli. 

Brent plays the role of a 
managing editor, who suspects 
that the natural death of a 
noted reformer isn’t so “nat- 
ural” and prints as much in 
his paper. As a result he is 
relegated to the lovelorn col- 
umn, which had formerly been 
handled by his girl-friend. 


Screen Villainy 
Hits New High 
In Strand Film 


It’s always fair weather 
when good fellows get to- 
gether, according to song and 
legend. When bad fellows get 
together on the set of the new 
George Brent-Brenda Marshall 
picture, “You Can’t Escape 
Forever,” at Warner Bros. stu- 
dio, the weather may still be 
fair but the sequence is cer- 
tain to be stormy. 

Several of the “badest. fel- 
lows” in pictures work in cer- 
tain sequences of “You Can’t 
Escape Forever.” Included in 
the principal quartet of schem- 
ers, out to do Mr. Brent no 
good, are Eduardo Ciannelli, 
Gene Lockhart, George 
Meeker and Joseph Downing. 

That is obviously more vil- 
lainy than the average picture 
holds. It is also a formidable 
combination for Mr. Brent to 
pit his wits against, even in 
pictures. Ciannelli is the kind 
of a heavy that curls people 
on the edges. Lockhart is a 
pompous weakling. Meeker is 


Still EF 21* ; Mat 101—15c 


Brenda Marshall and George 
Brent—stars of “You Can't Es- 
cape Forever,"" now at Strand 
Theatre. 


the smooth guy with no con- 
scienee and a dangerous smirk, 
and Downing has played the 
rat so often he shies at cats. 
This . unhealthy foursome 
offers no little opposition to 
Brent in his newspaper cam- 
paign to clean up the city. 
They meet, in one sequence, in 
Ciannelii’s office and quarrel. 
Their individual types. of 
meanness are on display there 
for future audiences to see. It 
is a parade of villainy that has 
seldom been equalled in one 
tense scene in any picture. 


Strand Movie 
Right Up to Date 


No question about the mod- 
ernity of “You Can’t Escape 
Forever,” the newspaper story 
with George Brent and Brenda 
Marshall in the starring roles. 
Large pictures of Generals 
Douglas MacArthur and 
George Marshall decorate the 
walls of the city room setting. 
Among the various news 
maxims posted on walls and 
bulletin boards are such war 
slogans as “Open Your Yap 
and Help a Jap.” 


Still Service 


Stills available on most of 
the scene cuts on the public- 
ity pages in this campaign 


plan. Price: 10c each, Order 
by still number indicated un- 
der each cut, from Campaign 


Plan Editor, 321 West 44 
Street, New York City. If still 
number is not given, photo is 
not available because the cut 
was made from a special re- 
touch or a composite. (*As- 
terisk denotes still is available 
at local Vitagraph Exchanges.) 
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Now available for posting on 
your regular stands at no cost 
are these "Buy War Bonds’ full- 
color |-sheets and 3-sheets pre- 
pared by the U. S. Treasury De- 
partment. Because these posters 
display the American flag, do not 
use them on any sniping loca- 
tions. Circuit managers should 
order sheets in the quantity 
needed for all their theatres to 
save waste in shipments. 


THEY'RE FREE! Order these 
posters direct from the Outdoor 
Advertising Department, War 
Savings Staff, 709 12th Street, 
N.W., Washington, D. C. 
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